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‘ §Lrt market in North America will be sustainable
According to authoritative data, in the forecast period (2020-2025), the compound annual growth
rate of yogurt market in North American is expected to rise to 3.9%. With the improvement of con-
sumers' health awareness in North America and the health benefits of yogurt, such as improving
digestion, enhancing immune function and reducing the risk of suffering from various diseases
“(including obesity), yogurt products have gradually become an important choice for healthy
fi;nack_‘s. The scale of yogurt market in North America.will gradually expand.
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in the era of milk tea . =
1as become the favorite drink of modern you# 88in the past few
jever, with the concept of healthy LlivinGiResp gotced in"people’s
hearts, high=sugar and high-calorie milk tea can no @ isati oung people’s.
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YOGOST'’s Objectives
We have leadership, teamwork gh standard
for our customer service, opéera ince the first

day entemng the market. We have Qvercome countlesé challenges,
yet, we keep a humble and open mind to the future.
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WELCOME TO JOIN

WE TRAVELED COUNTLESS MILES FROM PLACE TO PLACE.
TOGETHER, WE CREATED ENDLESS POSSIBILITIES.
THIS BRAND EXPRESSION WILL REMIND US TO LEAVE A POSITIVE PAW PRINT.

YOGOST CANADA 2026
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